STILETTO WOMAN MEDIA




H
hil
__—-_—___—‘—— .”., .———

LLICOJERDEE BN MM JO Ass1noo sl

oo = L

i O

="
DS
L4
—



STILETTO WOMAN MEDIA

Stiletto Woman Magazine is our means of speaking to
everyday business women in a real way, particularly solo/micro
business owners! The publication debuted in the summer of 2009
with our annual Amazing Women edition, in print and digital
format to excellent reviews and enormous support. Today, we
are committed to delivering content that is relatable, engaging,

transparent, and meaningful.

Every issue is intended to be a page turner with insightful stories
and educational features. When reading our magazine, we hope
to help you feel independent, inspired, and understood! As a print

and digital magazine we tell the “true” story—your story!

We intend to show what women have accomplished, how they've
done it, and how it’s impacted their lives. It's time we hear every

woman’s story, because truth is, we all have one.

Stiletto Woman Media is home to Stiletto Woman Magazine,
The Stiletto Woman in Business Awards (SWIBA), and National

Walk in Stilettos Day. wwuw.stilettowoman.com



http://www.stilettowoman.com/

MALLY
RONCAL

Interview by Karlena L. Wallace

With an indelible charm and 1000-watt smile, celebrity make-up
artist, Mally Roncal has turned some brushes and a set of pigments,
along with an endless passion for beauty, into an enviable empire.
Internationally known and revered, Mally’s innovative brand goes
beyond her as a personality—it encompasses a successful product
line as well as a cutting-edge web experience.

Mally has an awe-inspiring ability to create a range of looks from au
naturale, sexy-chic and girl-next door to ultra-glam, high-fashion
and avant-garde. Her stunningly diverse breadth of work continues
to garner her numerous prominent clients and gigs: her clientele

SN includes Beyoncé, Jennifer Lopez, Angelina Jolie and Heidi Klum;
MEE”.HIS BEA“TY Ie2, X g oy her editorial portfolio boasts covers and spreads for Harper's

s Bazaar, Elle, InStyle and Glamour; and her high-profile events
MOGUL UP CLOSE Sl include the Oscars, Golden Globes, Grammy's, MTV Video Music

AND PERSONAL Rt % : Awards and New York Fashion Week shows for top designers, such

as Tracy Reese and Isaac Mizrahi. 5

| want to empower women. | want to e«
believe that your most beautiful days are o
and our amazing product, | just know th
an out there.

{A . g  seen so 2 - . T - . S —— . L - ~ _— v

past clients—and they are beautiful, - B— KLW: Absolutely. Tell us more about that transition. | think a lot of m
natural, and frash, but still fiarce and %

obviously, Beyoncé and J-Lo. | fabulous. So that's one of our Mally artists want to work with A-list celebrity clients. How did you go fro

know in 2004 you created your Beauty philosophias, aside from being up artist to being one of the top style makers today—one who has w

with some of the most famous and most beautiful people in the wor
MR: Il be honesat with vou. mv kove. none of it was calculated. It all just |

cosmetics line s is this aomotﬁ" a very serious professioral make-up
that was always inthe works ordid  |j,5 with high performance coemsatics



who is the stiletto woman reader?

T Pt

“Congrats!!! I
know getting out
an issue takes a
ton of effort & this
looks beautiful.”

She is conscious of her
purchasing habits and

what she consumes—

it's not about quantity,
but quality

She likes to look at the big picture,
and is one with big dreams, big
goals, and big ideals

She is a woman with a vision and
believes in valuable connections; family
and relationships are important to her

She is in tune with the trends; what's hot
and what's not, but creates her own style

She is both the married and single
female; she's happy in her skin, and
doesn't let others define her

She is intelligent, but most important,
applies practical knowledge, common
sense, and professional know-how to
resolve issues that matter



HER MODERN STYLE

THIS PAGE NINI emerald green circle dress $505, Crristian Louboutin Lady Daf, Chanel
2,55, vintage Chanel earmings and Melody Ensani rng, Nars lipstick Schiap.

OPPOSITE PAGE Chanal mutt-color twead skirt, Madawell long sieave tee,
Christian Louboutin Pigalle, vintage neckiaca from Parls, hoops eamngs rom HaM

images courtasy of www.ninistyle.nat




We target the contemporary business
woman between 22-50 years of age

This woman has an average annual

household income of approximat
$30,000-$90,000

Within one year of launch (email) subscribers
TRIPLED in size, and increases daily

StilettoWoman.com launched in 2009, and just
over a year site traffic DOUBLED

Stiletto Woman has featured new/established models
and famous photographers; some have worked with
celebrities, entrepreneurs, and social leaders

o Stiletto Woman is proud to have featured the works of major
':, oy publishers including Simon & Schuster, Penguin Group; and
| bestselling authors on the New York Times Bestseller list

- \'.'

“ILOVE LOVE the concept m M O S
behind Stiletto Woman.”



ith more than 100 credits to her name,
including kead roles in films Cujo, The
Howing, and ET. The Extra-Temestrial, Dee

how 4o keep Your light shining

AN INTERVIEW WITH DEE WALLACE, AUTHOR OF *

By Maureen Franosco

Mauroon Francisco
25t roading your ontro

Doo Walasoa: Oh

MFE Laven tTemed ET. 5

BRIGHT LIGHT™

tound myscl! one weakend, Doo

book.

thark you

wbook game with a

with clormants of raca, dams and
B har smawing progct

wondarful 1o ¢
Dead Dea, which has

PERSONAL

REFLECTION
CONVERSATION

MC: It waan't tho right thing at $ho right Sma, which
was urfortunatio bocauno | roally lovad domg . [ alkeo
didn't know whatt | wees doing coasctly thon, 5o 175 hard
10 =toer whan | ranlly didn't know how to do it Hwas
vary fough prooct

MF: | road somewharo that notwork axecutives coachad
you to be “mora” Asian, and at times, to be “loss” Asian.

Wallace is used to baing in the spotight. But
somewhearae along her joumney, Wallace aimost
found hersalf in the dark. Now the author of
Bright Light reveals how sha i making sure
that doesn't happen to her agan.

dascrided I Brighe Light. What

have a strong mossage behind MC: It was vary hard. | alzo didn't rosliza how ndiculous
boing funny, but what pooplo dont  was. | st wantod 1o kaop tha job. They wera al=o complaining
was your outlot to doal with the about ry waght, about me bang oo i to do that part, which
ing up. At 14, you wore alraady wiss ward booauso | 'wes playing tha part of mypzol. It didn't
and tho rost i history. MG 3Ty Bored

W A good
o Tl g

years of mry o, | lost mysail. Whan you ing
1o 10 do that, and you gat your 116 back,
ana you gt your Joy back. and you gt your passion back, wol
1think 1175 2 duty raally 1o sharo that with ofhars and et tham
wrow thaat Tiay and crly hoy can rackein who thay wo. Tholr

my comedy, | fink, has » masaaga MF: | can’t think of anothor Asian American show on

8 KNO ~ a5 3 4 y

gal, but Margaret Cho is a
serious woman. She taks
with Stiletto Woman Magazine about
her future and past projects and her
plans to clean up her act.

Maursen Francisco: Thank you so much for
carving time in the madst of your busy schedule.
| just watchod your music videa, I'm Sorry. | had
no idea you can sing.

Margarot Chot Thank you.

MF: I'm Sorry can be heard in your CD, “Cho
Dopondent,” which also camed you a second Grammy
nomination. Congratulations!

MC: Thark you.
MF: You'ro welcome. Your songs aro dark, twistod and

funayy, too. You covor everything from broak-ups to
Eco. Did youwrito thoso songs yourself?

: Yoz | had zome help in () composng of ha music.
Lotz of dfforart poople helpad ma. For et partouky
zong, I'm Sorry, that wes groat, | did that with Androw
B o avery zong, thare's a major amarng collaborator

PN | By Y Ayl T By 7 Endsliiry o

thomaoivas and thoy
workd agan. | ihink that's

Aght novor wortt aut. and thay can tum & back up. Thoy can iove
N foc ampowerad and ba 2 force n tha

what wa o 2l locking for, =t B7

'Why did you docida to axplore the music side?

MC: | g2t wartiod to do mom and raally work with peopio
wio llova . . . 1o do something a litla difiarart. | raally onpy
the process of colaborting with musicans snd making
musc. It's not nacoazxriy kevingehat | bvoto do

MF: You are now working on Drop Doad Diva, going on
its third scason on Lifetime. It's 2 dramedy—a dama
and a comody. The show premisred in June. What can
wa axpoct this soason?

MC: | thrik thoro wil bo a kot of romance, lots of drama,
lots of irerigue. My charactor (Tari Loo) dofni
lot mars this noason, which I'm axctad about.
show. Wo e having 20 much fun making
thied your. k's a big b for the nateork. Wa 3.
pront 8o makonyg @ heppan

MF: You will also have Kathy Griffin, Lance Bass and
Clay Aikan on the show. Why do you think you get so
many stars to appear on Drop Dead Diva?

MC: ¥’z ol about teaching us 1o foal good about curschas.
Showing women that we iro boautiid and pursuad and
hawvo ol $haeo fabulous romancas. And, =88 accept who
wa o . ..ol wos, of of agoes, all difioront typos of bomuty
aro reprazentod in oo cast and sudionce. We have a grost
appoal 1o paopla. | thirk that's really mportart 1o hava
posinve mages of woman's boauty ou fior.

M- Slaitn Yinonnn Manavina halimena that s

ol lova.

name in the ABC sitcom,
the first show | can mmomber that
on a major notw ork during primo

Sxocutive producer of that

had such a short sholf lifa? s

a major network at prime time, since your show was
cancalled. (In 1876, M. T and Tina was the first American
sitcom with a person of Asian background.) As the
Asian American population continues to grow, why do
you think wo haven't soen a show dealing with Asian
Amenican msuos?

MC: | don't know, but | would raally love to soo that
thnk 'z tma

MF: Aro you open to doing ancthar s@com that focuses
on Asian American ssuos?

Yaz! | 'would love 10 do that. | would dofirdaly ba vary
satod shout that. | thrk 2 would ba wondarfid

MF: For someone who loves croating, being in the
spotight = a must. Doos all this got hard?

sprod and
and having tho

MC: lt's not hard. it's groat? t's about fociing
harang the freedom %o do what youwant o ¢
tme to do . I'm realy kicky the & my ob.

ME: So, is thora something you haven't revealed to us that
wo don't know about you?

MC: | am 2 vary good housckaapar, which I'm discoverng nght
now. JLaughs] I'm quita a neat frosk. | nover knaw this abo
mysoll. So, | thought | was massy mmry whola ¥, but actualy,
t's nat rua. Im cleaning up my act

MF: You don't have maids!
MC: Ne! [Laughs|

MF: | can tofl that's something you aron't sorry about.




advertise with our progressive magazine

5\ PAGE VIEWS
250,000 +
AVAILABILITY

. . . . . Print/Digital: Worldwide
MAG DIMENSIONS
‘0N AN

Full Size 8.5 X 11 Layout
4-Color CMYK Printing
FREQUENCY
Tri-Annually
(Win, Sum, Fall)
ADVERTISING OPTIONS
- Full Page, Back Page,
Half Page, Advertorial

“You are doing a great service = ADVERTISING RATES
for women everywhere.” $199.00 - $999.00 Per Run

wsmrmemen A D\/ERTISE




Up Close and Personal with a
Beauty Industry Expert

T makeup ¢

have a maka

expandid wostly by | of wouth. Todny she

contithies domg the work she lovas

& Model: Sundai Love ™
- | Wakeup artist: Katie €

== S Photogropher: Scot Woodmi



Stiletto Woman Magazine has been called meaningful, chic, and empowering; an
independent publication that’s become a fast-growing source of inspiration & “real” talk.
We have featured influential women including (but not limited to):

Dr. Connie Mariano (The White House Doctor): The
first military woman to become the White House
Physician to the President of the United States, the
first Filipino-American in U.S. history to become a
Navy Rear Admiral, as well as the first female
director of the White House Medical Unit.

Dee Wallace: An author and actress with more than
100 credits to her name. Wallace has appeared in
blockbusters: The Howling, Cujo, and one of
America’s most celebrated films, E.T. The Extra-
Terrestrial.

Cheryl Burke: Celebrity starlet and two-time
champion of the hit ABC show, “Dancing with the
Stars,” and the only dancer in the show’s history to
appear in the finals four times.

Mally Roncal: Beauty pioneer and creator of Mally
Beauty cosmetics, and one of the most sought-after
style makers who has worked with A-list celebrity
clients like Beyonce, Jennifer Lopez, Angelina Jolie.

Valerie Smaldone: Five-time Billboard Magazine
award winner, best known for holding the #1
position in the New York radio market as midday
host of 106.7 FM for more than two decades.

Kathi Goertzen: The most recognized Seattle
Anchorwoman for KOMO [News Network]; she's
covered stories from Bill Gates to Princess Diana.

Tina Sloan: The legendary 20+ year Hollywood SOAP
TV star of “Guiding Light”; she's appeared on “Search
for Tomorrow”, “Law & Order: SVU"; and in feature
films as The Brave One and Changing Lanes. Sloan is
the author of Changing Shoes (Gotham Books) an
imprint of Penguin Group.

Margaret Cho: A comedian, actress, and author best
known for her bold stand-up routines. Among other
accomplishments, Cho has appeared in her own
sitcom, “All American Girl,” the hit TV show “Drop
Dead Diva,” and popular movie Face/Off.

Dr. Debbie Berebichez: The first Mexican woman to
graduate from Stanford University with a PH.D. in
Physics; she’s appeared on OPRAH & Friends Radio,
and National Geographic TV.

Mary Mazzio: A 1992 Olympic athlete, former law-firm
partner, and award winning documentary filmmaker.
Mazzio's first work of art was cited as a “Landmark
film* by New York Times.

Dr. Mary Gatta: The Director of Gender and Workforce
Policy at the Center for Women and Work, and faculty
member in the Department of Labor Studies and

Employment Relations at Rutgers University.

Rachel Renee Russell: A two-time New York Times
Bestselling author of the Dork Diaries book series
published by Aladdin an imprint of Simon & Schuster.

Tracy Evans: Three-time Olympic aerialist,
philanthropist, and founder of Kids Play
Intemational. Evans was named Female Athlete
Philanthropist of the Year by the United
Athletes Foundation.

Marshawn Evans, JD: An attomey,
entrepreneur, frequent expert on ESPN,
bestselling author of SKIR.T.S. in the
Boardroom published by WILEY, and past star
of the hit TV show “The Apprentice” alongside
Donald Trump.

Cindy W. Morrison: An author and Emmy-
Award winning TV journalist who's been
recognized for groundbreaking investigative
work on high-profile cases, such as the
infamous Oklahoma bombing.

Dr. Andrea Pennington, MD: An Integrative
Medicine physician and former medical
director for Discovery Health Channel who's
appeared on OPRAH, Dr. Oz, and CNN.

Susan Gunelius, Ph.D.: Author of over a half
dozen business non-fiction books by major
publishing houses; online columnist for
Entrepreneur, and a featured blogger for
Forbes—her work has appeared in the
Washington Post and BusinessWeek.



STILETTO WOMAN MEDIA

Get started advertising today!
10% off first-time advertisers

Celebrating women in business and life!

Email: advertise@stilettowoman.com

General: info@stilettowoman.com

Stiletto Woman Magazine is a publication of
Stiletto Woman Media. Visit us online at
www.stilettowoman.com.

Twitter: Follow on Twitter
Facebook: Like on Facebook
YouTube: Visit on YouTube
Pinterest: Join on Pinterest

*15% off repeat ad runs
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